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-UK arrivals 5 years:

2000   84,000

2001 107,000

2002 132,000

2003 153,000

2004 208,000

2005 250,000 +

Jan-Oct, 10 months 2005:UK visitors:251,000 +29 % on same period last year

                                        Ireland visitors: 43,000 + 24%                                

                                        France visitors: 422,000 +51%

Croatia had a very successful 2003 season with Dubrovnik voted “Top City”

by Wanderlust  readers and Croatia “Top Destination”(ahead of New Zealand

and Australia) by Sunday Times Travel Magazine readers. 

2003 total UK visitors to Croatia 153,000 ie.15 % increase on 2002

2004:

Whilst many other destinations have struggled to maintain visitors level or

experienced considerable drops in bookings, Croatia has continued upward

trend with dramatic increase in 2004:

208,000 UK visitors in 2004,an increase of over 50,000 pax  or +36% on 2003 

There are several reasons for such unprecedented growth in Croatia’s popularity,

success doesn’t happen overnight:

a)Over past 10 years Croatia has been rebuilding its infrastructure on very healthy foundations and image along the lines of destination’s slogan ”Croatia-Mediterranean as it once was”, quality rather than volume ,eco clean environment, preserved balance of local slow pace of life and volume of tourists, noncommercialised and not overbuilt coast and islands, charming old towns and villages, history, culture all blended in prefect harmony.

b) Crucial factor in the success was British ( likewise in other countries) media,

who have recognised Croatia as a gem of  old ,“ nonhamburgerised” Mediterranean

and just 2 hours flight away from London. 2-3 pages features on Croatia were not

uncommon  in top media Times,Telegraph,Observer,Mail,Guardian…with headlines “New Tuscany” (Istria),”New St.Tropez”(Hvar,Dalmatia) not to speak about huge publicity on Dubrovnik.Lonely Planet staffers have voted Croatia No.1. in their Top Destinations survey… 

c) Consumer demand for Croatia is naturally followed by tour operators and airlines:

-Over 20 new UK tour operators introduced Croatia in 2004 

-Number of charter flights has doubled on previous year with key regional UK

airports opened up and flight capacity boosted by British Airways scheduled

flights Gatwick-Dubrovnik initially 3 times a week and introduction of an

extra flight on Saturday to meet demand

d) Other quality markets have had similar high increases to Croatia: France +87%,

Sweden+66%,Denmark+45%,Norway+73%,Finland+38%,Holland+16%,

Spain+35%,USA+41%,Australia+36% etc…

e)However, traditional European volume markets to Croatia: Germany, Italy,

Austria, Slovenia, Czech Republic, Poland etc. have reached the ceiling,ie. had either very small increases or slight drop in arrivals.  

Overall increase from all markets +6% over 12 months of 2004.

---------    

Croatia is not cheap. Due to limited accommodation capacity, there are no

£99 special offers in agents windows, but it is excellent VALUE FOR MONEY:

local transport is very good, buses and island ferries are very cheap, eating out

very reasonable, fresh seafood and locally organically grown produce prevail. 

-------      

Government and local authorities investment into improving infrastructure over past 10 years has been huge: new motorways connecting Zagreb and the coast, local

roads improvements, water and sewage systems update , clean harbours

and environmental projects, most of the hotel stocks have gone through 

refurbishment and upgrading process. International chains include Sheraton,

Hilton, Regent Hotels,Sol Melia, Iberostar,RIU, Wren’s Hotel Group, Luksic Group and  Le Meridien is building 5* a resort and convention complex near Split due to open in 3rd quarter 2006.

In view of increased clients demand for small hotels, government project of support to

local people in favourable loans has seen many old stone houses, manors and  farmhouses restored in traditional local character, over 30 family run small 3-5* hotels have opened up in 2004 alone and Association of Small and Family Hotels

www.omh.hr established in Split with aim to train their staff to maintain high standards, co-ordinate their marketing activities as since their first special catalogue “Small and family-run hotels of Croatia ” with 72 hotels  was published the number has grown to almost 200 members. 

Croatia’s promotional budget is geared more in favour of press trips which

produce favourable features and generate much higher consumer response rather  commercial advertising budget, which is limited.  

2005:

Although one cannot expect two “boom” years running after 38% increase last year,

Croatia’s trend in popularity growth from UK has continued with 230.000 UK visitors in 9 months, an enviable 24% increase on same period last year as expected  in view of :   

-7 additional charter flights by tour operators

-Croatia Airlines new scheduled flights from Glasgow and East Midlands

-British Airways now DAILY service from Gatwick to Dubrovnik and new 3 times a week route to Split  

-GB Airways (British Airways) new Manchester-Dubrovnik route 3 times a week

-Excel Airways service Gatwick-Split on Mondays 

-Regional flights have been expanded and cover now Heathrow, Gatwick, Stansted,

Bristol,Norwich,Birmingham,East Midlands,Manchester,Glasgow,Bournemouth, and all 5 coastal airports in Croatia: Pula, Krk, Split, Dubrovnik and Zadar.     

-15 new ,quality tour operators and brand leaders have introduced Croatia in 2005:

Tapestry Holidays

Villa Retreats

Open Holidays

My Croatia

Bales

Andante

Special Tours

Martin Randall

Heritage Travel

Cox & Kings

Arblaster & Clarke Wine Tours

Travelsphere

Sail Croatia

Sunseeker Yachting

Blue Yacht Charter

making total of over 100 tour operator in 2005 

Product diversity:

Apart from popular and established resorts Porec, Rovinj, Opatija, Makarska,Hvar

Korcula,Dubrovnik featured by mainstream tour operators, to meet clients demand specialist tour operators are offering new types of holidays  and off the beaten track 

areas:

-Exclusive boutique hotels, villas with pools, restored  farmhouses 

-Adventure, scuba diving, sailing, yachting, gullet and luxury yacht cruises

-Art, culture, history, archaeology and wine tours     

-Little known areas are real discovery for many clients, now being featured 

by specialist tour operators: rural Istrian villages and towns, Kvarner Riviera

islands:Krk,Cres,Losinj,Rab; Zadar and Sibenik Rivieras, inland villages on

popular Dalmatian islands: Brac, Hvar, Vis, Korcula: Peljesac Peninsula and

Konavle Valley villages in Dubrovnik Riviera.

In view of this our original target of  250,000+ UK visitors by the end of the year is realistic and achievable.  

----------

Croatia’s Adriatic coast with over thousand  islands, pristine beaches, charming villages and old historical towns like :Porec, Rovinj,Makarska, Hvar, Korcula, Dubrovnik, with its unhurried lifestyle has for many years been a favourite sailing, yachting and “stress relief” destination for many, including a fair share of celebrities:Princess Caroline of Monaco, John Malkovich, Tom Cruise, Bernie Ecclestone, Steven Spielberg, Sultan of Brunei, Bill Gates.etc

Winter 2005/6

CROATIA AIRLINES will operate direct Haeatrow-Dubrovnik service on Sundays

                           and daily service to Zagreb with connecting onward flights to   

                           all coastal airports

BRITISH AIRWAYS Gatwick-Dubrovnik service 3 times a week

Dubrovnik tourist board has prepared a special “Dubrovnik in Winter” programme

See www.tz.dubrovnik.hr  

----------

Summer 2006 prospects are equally promising:

New flights:

Croatia Airlines is introducing 3 extra flights to meet demand: Pula from Gatwick and

Manchester and Split from East Midlands. Thomson Holidays has considerably expanded their Croatia programme and published first dedicated Croatia brochure

adding 4 new flights:Pula from Birmingham and Doncaster Sheffield,Dubrovnik from

Glasgow and Split from Gatwick to service their new programme to central Dalmatia.

Holiday Options has introduced 2 new flights to Pula from Gatwick and Manchester

to meet increased demand for Istria and Kvarner Riviera.First Choice has introduced 

a Gatwick to Split flight to service their central Dalmatia programme.  

With 30 new tour operators ,Croatia in 2006 is featured by over 140 UK tour operators, mainly quality specialists offering their clients huge variety of choice

holidays from rich Croatian menu,to mention but a few:Style Holidays,Villa Book,

Inn Travel, Inthemed Holidays,Selfcatering Holidays feature exclusive hand picked

villas and apartments ,character restored rural estates and farmhouses.Perfect Places

specialise in young family selfcatering apartments and holiday villages.Westminster

Classic Tours offer unique oldtimer cruise of cultural and historic Dalmatia and Collette Worldwide exclusive escorted tour from Alps to Dubrovnik.Longdale and

HF Holidays feature guided walking and activity holidays including national parks.

Small Families Holidays and Travel One specialise for single parent and single holidays. Topdeck Travel,2 Wheel Treks and Motorcycle Tours offer a range

of action holidays:oldtimer island cruising,cycle and cruise holidays,motorcycle

tours. Simply Sports, Pavilion Tours and Rayburn Tours specialise in

sporting ,choir and gardening holidays, school groups,scouts and youth activity

groups holidays.Jacob Online offers comprehensive online bookings system for

Croatia.Busabout,Lazy Wynch Yachting,Sunscape Yachting and Morgan Sailing

have joined over 30 other UK sailing operators offering a wide range of seafaring

holidays from oldtimer island cruises to flotilla,bareboat,sail&stay,skippered yacts etc.

In view of additional flight capacity and expanded tour operators programmes,

expected increase of 20% to 300.000 visitors from UK in 2006 is realistic and

achievable. Similar upward trend is expected from Ireland.  

                                           ********     

TRAVEL AGENTS SUPPORT:

Croatian National Tourist Office in London provides travel agents support:

-Window displays, info packs, in-store staff training    

-Clients info packs sent from our London office(same day) are tailor made to

clients’ particular holiday   

-Educational trips normally organised in conjunction with one of the tour operators

are planned for over 100 agents in 2006 

NEWS:

-Hilton Imperial Dubrovnik after 2 years rebuilding and refurbishment

opened in  May 2005 www.dubrovnik.hilton.com  

-Dubrovnik Airline , recently established  by Atlantic Shipping Co of

Dubrovnik www.dubrovnikairline.com 

-New motorway opened in June 2005 connecting Zagreb with Dalmatian

cities Split,Sibenik and Zadar 

-Hotel “Bellevue” in Dubrovnik after extensive rebuilding and upgrade

to 5* de luxe by Wren’s Hotel Group expected to open in July 2006 www.alh.hr  

-Le Meridien, five star resort near Split expected to open in 3rd quarter  2006

www.lemeridien.com 

Josip Lozic

Croatian National Tourist Office-London 

Tel.020 8563 7979 

info@cnto.freeserve.co.uk 

www.croatia.hr   

